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Growth of UK Business Radio

All manufacturers, analogue and digital radios (not iIncluding TETRA)
Source: IMS

Annual growth  +11% +11% -6% 27% +35%
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UK Leading the Digital Evolution
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* Open ETSI standard
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New world of value-add applications ‘ ™
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__ I\/leadowhall Shopplng Centre Sheffleld

Maximise workforce efﬁ(:lency

Ensure customer & staff safety

|\/||n|m|se risk

Real-time communication and tracking:
» Ssecurity staff

* house detectives

o toilet cleaning staff

 technical maintenance team

Coordinate Center Management




MOTOTRBO™ & DI\/IRAIert ® Solution
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>200 RF Beacons

Capacity Plus + option boards
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DMRAlert ® IN-TRACK



New Business Model: New Value
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“This system is just part of our approach to improv Ing the safety and
security of visitors, retailers and staff within th e centre. It provides
excellent coverage of the centre, allowingusto en  sure swift and

targeted support, whilst improving response times a nd ultimately
safety.”

Dawn Osborne, Head of Operations, Meadowhall




Growing Importance of Business Radio

e Increasing client & employee safety
e Maximising mobile workforce efficiency

e Reducing risk

DMR is driving growth of Business Radio
e Open ETSI standard R
» Better basics & new functionality DM

» Ongoing innovation -
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Applications generating hew value

e Integrated voice & data applications

 Diverse multi-vendor ecosystem M @ T@ TB B 0 .

* New business model creating new value
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