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What the Review covered

* Analysis of Mobile phone-paid market

« Analysis of the problems and complaints
* Unsolicited Promotions

 Marketing Lists

* Pricing Transparency

e Subscriptions, Clubs, and Failure of the STOP
command



Responses

27 responses, slightly higher than average

5 of which represented consumers, agencies, or
child protection bodies

Program of meetings with interested parties
whilst consultation was still open

 Responses generally constructive

 Respondents generally praised the quality of the
Review




Unsolicited Promotions

« OUR PROPOSALS

 Clarity of price on any mobile WAP site
landing page BEFORE the consumer
Incurs a charge

e All promotional SMS must ensure
recipients have clear information on how
to opt out of future promotions

« RESPONSES

e Suggest minor alterations to wording, but
In agreement



Marketing Lists

e OUR PROPOSALS

 Consumer numbers on opt-in lists should not have been
recently recycled

o Opt-in lists will need proof that each number on them
has opted into marketing

 Promotions will need to be appropriate to the consumer’s
original opt-in

o Gap between opt-in and initial marketing should not
exceed 2 weeks

* Internet IP address not conclusive proof of opt-in,
respondents invited to comment on this



Marketing Lists

« RESPONSES

* Proof of opt-in should be responsibility of content
provider, not service provider

* General feeling that 2 week limit will lead to
rushed, inappropriate promos to
ensurevalidation for future campaigns

 BUT, generally supportive, and would like us to
go further




Transparency

e OUR PROPOSALS
« Greater clarity around what constitutes transparency

 WAP sites which charge per page viewed must make
this clear

o Text Chat Services should not imply the possibility of
meeting unless that is the case

« RESPONSES

* Generally in agreement, with some minor drafting
suggestions
Would also like examples of what constitutes “clear and
transparent”



Subscriptions and Clubs

e OUR PROPOSALS

* Prior Permission requirement for some types of
subscription service

« Among the conditions Is a “confirmation SMS”
requirement

 Not applicable to subscriptions which use
Payforit system, as Payforit has the relevant
safeguards for consumer confirmation and
authentication



Subscriptions and Clubs

« RESPONSES

* Not entirely supportive, but mostly constructive

« Some respondents felt prior permission
unnecessary, and targeted enforcement of existing
rules needed

e Suggestion that “confirmation SMS” would be
confusing to consumers, and would stop them from
completing transactions. No evidence provided

e Prior Permission to fall on content/information
provider and not service provider

e Prior Permission to be refined by weekly cost of
service, not service type



Next Steps

* Follow-up analysis of responses
« Drafting of Policy Statement by start of
November

e Any Statements of Expectation or Prior
Permissions regimes that arise in place by end

of year



Questions?

mcollins@phonepayplus.org.uk



